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INTRODUCTION 
"To issue in a cheap form a series of works, 
partly original and partly selected, in all 
the most important branches of learning. '{4) 
This phrase characterized the objective of The 
American Library of Useful Knowledge, a literary organ-
ization which began publication in 1831. In the years 
since, many other paperback book publishing organizations 
have risen then fallen from the literary scene. Thus, 
the magnitude of this objective did not genuinely begin 
to crystallize until 1939, a year in which Robert F. De 
Graff founded Pocket Books Incorporated. 
As a result, an experiment with twenty-five cent 
reprints, coupled with some one hundred years of 11more 
noteworthy than successful'~ paperback publishing efforts, 
ultimately resulted in a profitable book making industry, 
and an acknowledged medium of mass communications. 
Print, Radio, Cinema, and Television, are today rec-
ognized as the four outstanding media of mass communications. 
Taking print as a medium, and subordinating the 
essential literary forms that constitute the medium, we 
see the existence and the interplay of a variety of forms 
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which over-all, contribute to the character of the medium, 
yet are in themselves, unique: Newspapers, Tabloids, 
Periodicals, Journals, Pamphlets, Bulletins, Magazines, 
Hardback books, and Paperback books. 
The interesting consideration for our purposes, is 
that generally each "sub-medium" of print usually serves 
a distinctive communicative function of its own, which 
generally is not operative within a communication prov-
ince of another medium of print. 
In a comparison of paperback publishing and hard-
back publishing, we see that at the beginning of paper-
back publication, there were widespread differences 
primarily in the type of communication contained in 
paperback books, as opposed to the nature of the content 
of hardback books. 
However, as paperback publishers moved from reprints 
and the traditional "mystery-western-sex" themes (by 
which paperbacks as a medium were most commonly character-
ized) to first editions, reprints of best-sellers, and 
classics, educational, technical, scientific, philoso-
phical, and "quality" literature in general; the diff-
erences between paperback and hardback publication have 
been diminishing content wise. And the essential major 
difference that now remains, is one of price. 
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As radio and cinema had to change and readjust in 
lieu of the presence and force of a potentially more 
"omnipotent" medium, Television; so may hardback pub-
lication have to change and readjust in lieu of the 
presence and force of a potentially more "omnipotent" 
medium, paperback publication. 
Since the advent of paperbound books,.the obser-
vations of many who chronicle the paperbound reading 
behavior of the American public and the progress of 
the industry, ultimately report that paperback books 
have "revolutionized" American reading behavior. 
"There has been nothing like it in the 
history of the world. The publishers 
have no more idea of what they have 
started than did Gutenburg. 11{2) 
"Today we are being invaded by a mul-
titude of people whose frantic appe-
tite for books in paper covers accounted 
for the sale of 257 million copies in 
1952 alone. 11(1) 
While the figures may be reliable and some of the 
observations valid, it seems that these observations, 
when extended, emerge as over simplified characteriza-
tions of this literary trend. Human beings most often 
are very unpredictable, particularly when one must speak 
of them in terms of a mass unit. To characterize an 
apparent trend in terms of 11 a frantic appetite for books 
in paper covers" or a "reading revolution," may very 
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well be the result of some empirical, yet hasty gener-
alizations. 
~Vhether the great masses are reading so much more 
as to label this phenomena as a "revolution," and whether 
the commonplace reader is assimilating "culture" to such 
an extent in paperback books, that these "great forces 
are urging us toward Utopia, luring us on to the most 
worth-while uses of leisure,"\2) is assuredly debatable. 
More likely, we come closer to the core of the 
matter when we assume that the habitual reader of twenty-
five cent paperback books is more than likely a former 
reader of the pulp magazines than a "revolutionized" or 
"different 11 reader .GJ 
"Accessibility ••• or availability of books, 
is perhaps the most important single in-
fluence upon actual reading ••• "Readability11 
is the next important influence, and ••• 
accessibility and readability in combin-
ation virtually determine what the general 
reader reads • "(5) 
Accessibility is then probably the most important 
factor which accounted for the sale of 257 million paper-
back books in 1952, coupled with the fact that they were 
all for the most part, readable; and finally well within 
an economic range of most if not all of those readers; 
not I doubt, because of a "revolution" in reading be-
havior, or a "frantic appetite for books in paper cover."l 
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The purpose of this study is to analyze and survey 
the impact of paperback publication upon the literary 
market, and upon the communications behavior of the 
American public. To achieve this end, the analysis of 
paperback consumption will be made with respect to social-
psychological considerations of mass communications. 
For any medium of mass communications to be labeled 
such, it must be: (1) communication, (2) received by a 
large body of the population, and (3) easily and cheaply 
accessible for that majority. Herein lies the nature 
of paperback publication, and the consumption thereof. 
PROCEDURES 
To assess what might be considered as representa-
tive characteristics of paperback reading behavior and 
the effects of paperback publication upon the reading 
public, a questionnaire, designed to probe for the 
salient features of paperback reading behavior and at 
the same time assess outstanding attitudes in regard 
to this medium, was administered randomly to 110 males 
and females with high school and college educations be-
tween the ages of sixteen and sixty-five. 
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The questionnaire was given to passengers on United 
Airlines First Class and Coach flights between Denver, 
Chicago, Cleveland, and Boston. The questionnaire was also 
administered randomly to paperback patrons of a Boston 
drug store. 
The sample was broken into three age group s: Age 
Group I, to include respondents between the ages of 16 and 
28, Age Group II, to include respondents between the ages 
of 29 and 45, and Age Group III, to include respondents 
between the ages of 46 and 65. 
Within these age group s, sub-stratifications were 
made in respect to male and female, and high school and 
college respondents. Proceeding from these classifications; 
Chi-square tests were calculated to determine whether or 
not there were significant group differences on the basis 
of Age, Sex, and amount of Education. 
RESULTS 
PAPERBACK ATTRACTION CONSIDERATIONS 
It is hypothesized that essentially there are four 
major factors which may account for the choice of a par-
ticular paperback book. These factors generally are: (1) 
The picture on the cover, (2) The author, (3) The title, 
* It must be noted that this population is essentially 
"middle-class," and is thus, probably not, totally 
representative of a cross-section of the total population. 
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<4> The recommendation of a friend. 
We were concerned with determining whether there 
were any significant differences between groups as to 
factors which account for their choice of a paperback 
book. 
TABLE 1 
CHI-SQUARE TEST OF SIGNIFICANCE OF ATTRACTION FACTORS OF 
PAPERBACK BOOKS BETWEEN HIGH SCHOOL AND COLLEGE GROUPS 
Picture Author Title Recommended Other reason 
H.S. 1 6 10 17 23 
COLL. 1 16 15 7 12 
2 22 25 24 35 
x2 
- 10.98 d.f. 4 p: < .05 ).02 * 
As Table 1 indicates, there is a significant diff-
erence between the high school and college respondents, 
between the .05 and .02 levels. Specifically, what char-
acteristics of the book that attracts one to it, is sig-
nificantly related to one~ education. 
In the college group the greatest proportion of the 
sample indicated that they respond to a paperback book 
either because of the author or the title. The title is 
57 
51 
-~ Tables in this study based on "Table of Chi-Square, 11 
from Elementary Statistics for Journalists, by White,D. 
and Levine, s. Page 58. <or-
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either one that interests them, or one with which they 
are familiar. 
Conversely, in the high school group, the greatest 
proportion of those questioned, indicated that they res-
pond to a paperback book either upon the recommendation 
of a friend, or because of such miscellaneous "other 
reasons" as: "It happened to be lying around." 11 I like 
to read about love." "No special reason." "Required 
for school." 11It was given to me." 
This seems to indicate that the college group in 
general, is likely to be more specific and "channelized" 
in the range of their paperback reading behavior. They 
are more apt to browse through a paperback book stand 
in quest of specific titles and/or authors. 
It is interesting to observe that of the entire 
sample of 110 respondents; only 2 respondents indicated 
that they were attract~d or motivated to purchase and 
read a specific paperback book because of the picture 
on the cover. 
Obviously, the picture on the cover of a paperback 
book is designed to attract and appeal, and at the same 
time offer a graphic pr6ciso of the nature of the content 
of the book. 
However, in another question which asked the respon-
dents how often they felt that the picture on the cover 
8 
of a paperback book was a reliable indication of the 
content of the book; Table 2 shows the following data. 
TABLE 2 
CHI-SQUARE TEST OF HOW OFTEN RESPONDENTS FEEL THE PICTURE 
ON THE COVER OF A PAPERBACK BOOK IS A RELIABLE INDICATION 
OF THE CONTENT OF THE BOOK 
ENTIRE 
SAMPLE 
Always Often Sometimes Seldom Never 
0 7 32 54 14 
X2: 90.28 d.f.: 4 P: (.001) 
As table 2 indicates, the chances of a uniform 
distribution of frequencies in respect to this point, 
is significantly unlikely at the .001 level. 
TABLE'. 3~ 
107 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN AGE GROUPS AND 
HOW OFTEN THEY FEEL THE PICTURE ON THE COVER OF A PAPER-
BACK BOOK IS A RELIABLE INDICATION OF THE CONTE~~ OF THE 
BOOK 
AGE GROUP Always Often Sometimes Seldom Never 
(16-28) 0 2 12 25 7 46 
(29-45) 0 3 12 23 3 41 
<46-65) 0 2 8 9 4 23 
0 7 32 57 14 
x2 = 3.48 d.f.: 8 P• { ·95 ).90 not sig. 
9 
In Table 3 we see that there are not any signir-
icant dirferences between age groups, and how often 
they feel the picture on the cover or a paperback book 
is a reliable indication or the content of the book. 
Table 4 tests ror differences on the basis or Sex, 
and likewise, no significant difrerences were yielded. 
However, Table 5, which tests for significant dirferences 
on the basis of Education, provides us with a significant 
P value between the .05 and .02 levels. 
TABLE 4 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN MALE AND FEMALE 
RESPONDENTS AND HOW OFTEN THEY FEEL THE PICTURE ON THE 
COVER OF APPAPERBACK BOOK IS A RELIABLE INDICATION OF THE 
CONTENT OF THE BOOK 
Always Often Sometimes Seldom Never 
MALE 0 3 22 39 6 70 
FEMALE 0 4 9 18 8 39 
0 7 31 57 14 
x2 = 4-59 d.r. 4 P: ~-90 ).10 not sig. 
The difference as illustrated in Table 5, seems to 
indicate that there is more concensus of agree ment in 
the college group about the ~ictures on the covers of 
paperback books as an index to the nature or the content 
or the book, whereas in the high school group, the general 
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range of attitudes is significantly more widespread. 
TABLE 5 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN HIGH SCHOOL AND 
COLLEGE RESPONDENTS AND HOW OFTEN THEY FEEL THE PICTURE 
ON THE COVER OF A PAPERBACK BOOK IS A RELIABLE INDICATION 
OF THE CONTENT OF THE BOOK 
Always Often Sometimes Seldom Never 
H.S. 0 fu 17 24 11 58 
COLL. 0 1 15 33 3 52 
0 7 32 57 14 
x2 = 9·73 d.f. 4 P: {.05 ).02 
In an open-end question which asked, "Is there any-
thing about paperback books that you object to?" Irregard-
less of the other odiums of 11poor print," "poor bindings," 
and "poor contents," the most predominant objections 
were the pictures on the covers. These picture objections 
were, for the most part, in terms of the "sensational" 
art, and the fact that they tend to "cheapen" the appear-
ance of the home bookshelf. 
The conclusion that can be drawn from the data pres-
anted, is that although the pictures on the covers of 
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paperback books may serve as an index as to the content 
for some, and may also serve to motivate an even smaller 
number of persons to purchase the book; these pictures 
are in general looked upon with skepticism and disfavor 
by the paperback reading population. 
PERMANENCE AND APPEARANCE 
In the early days of paperback publishing and to 
a relative extent today, one tended to look upon paper-
back books as a means for "light or quick" reading, be-
cause of the very nature of these books in general. 
Most often they were characterized in terms of mediocre 
or mystery-western-sex themes. Very little concern on 
the part of the reader was applied to the notion of the 
permanence or appearance of the paperback book, as it 
was something to carry in the pocket or suitcase; to be 
deposited in a trash-can after it was read. This t yp e 
of book had, and still has a very large reading audience. 
These are the types that seem to appeal to the largest 
portions of the masses of paperback book readers. How-
ever, with the relatively current introduction of "qual-
ity" literature upon the paperback market there has emerged 
another type of reader, one which is not a majority; but 
one which is significant enough to indicate to the pub-
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lishers that the continuation of these publishing prac-
tices will be profitable. 
These readers, characterized as consumers of "qual-
ity" literature are probably more concerned about the 
permanence and appearance of the book that they have 
purchased, than the soldier who carries Kiss Me Deadly 
in the hip of his fatigues, or the salesman who carries 
an Agatha Christie mystery in his suitcase. 
Vihy is this so? First of all, they have probably 
paid more than twenty-five cents for the edition; usually 
between thirty-five cents and a dollar and a half. Sec-
ond, the "read it and throw it away" notion probably 
doesn't operate with these readers. More than likely 
they are cogni~ant of the fact that they have an edition 
worth keeping and perhaps adding to their home library. 
It is an edition which they would probably like to keep 
on their bookshelf and refer to; they are likewise aware 
that an adequate home library can be built up quite cheaply 
in this manner. And finally they are probably aware of 
the fact, that all things considered, they have gotten 
a pretty good bargain, considering the literary worth of 
the edition and the price that they have paid for it. 
Yet there seems to be a certain degree of apprehen-
sion at work within these buyers. On the one hand, they 
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are willing to invest seventy-five cents or a dollar ror 
The Portable Joyce Kilmer, yet they don't want to read 
it then pass it on or throw it away. It is true that 
the bindings and print in these editions is usually or a 
better quality than the twenty-five cent editions, but 
never the less, the life span or even the best or the 
paperbound books is still quite short-lived. Thus, The 
Selected Writings of Q.~. Lawrence and The Dialogues or 
Plato in paperback edition would not make a very lasting 
or handsome addition to a home bookshelf. 
In a question asking the respondents whether they 
would prefer to have a home library comprised or paper-
back books (more books) or hardback books (fewer books) 
considering that the same amount of money would be spent 
on the home library for one or the other; the data in-
dicates that hardback books as permanent additions upon 
the home bookshelf was by far the more popular of the 
two. 
or the entire sample, 81 respondents indicated a 
hardback preference, while 22 respondents indicated a 
paperback preference. 7 respondents did not answer the 
question. A Chi-square value of 34.84, d.f. 1, beyond 
the .001 level was obtained for this distribution. 
The following tables illustrate the significant and 
non-significant differences between groups in respect to 
preference for paperback or hardback books for the home 
library. 
TABLE 6 
CHI-SQUARE TEST OF SIGNIFICANCE BETVillEN HIGH SCHOOL AND 
COLLEGE RESPONDENTS AND PREFERENCE FOR PAPERBACK OR HARD-
BACK BOOKS FOR THEIR HOME LIBRARY 
Paperback Books Hardback Books 
H.S. 15 4o 55 
COLL. 7 41 48 
22 81 
X2 
- 2.51 d.f.: 1 P= 1.90 ~.10 not sig. 
-
TABLE 7 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN M!&E AND FEMALE 
RESPONDENTS AND PREFERENCE FOR PAPERBACK OR HARDBACK 
BOOKS FOR THEIR HOME LIBRARY 
Paperback Books Hardback Books 
MALE 12 54 66 
FEMALE 10 27 37 
22 81 
X2 
= 1.09 d.f.• 1 P= ( -90 ) .10 not sig. 
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Tables 6 and 7 indicate that Education and Sex do 
not seem to be factors in home library preference bet-
ween paperback books and hardback books. However, Age 
does appear to be a significant factor, as shown in Table 
8, in as much as the difference between Age Group I (16-28) 
and Age Group II (29-45) shows a significant Chi-square 
value of 3.01, d.f. 1, at a Probability value between 
.10 and .05. 
TABLE 8 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN AGE GROUP I (16-28) 
AND AGE GROUP II (29-45) AND PREFERENCE FOR PAPERBACK OR 
HARDBACK BOOKS FOR THEIR HOME LIBRARY 
Paperback Books Hardback Books 
AGE GR I 12 28 4o 
AGE GR II 6 36 42 
18 64 
x2 
- 3.01 d.f.• 1 P: 4 .10 )>.05 
This value indicates that the preference for paper-
back books in the younger group is significantly greater 
than in the 29-45 age group. Although the preference for 
hardback books in the younger group was 28 to 12, this 
does seem to be significant of an apparent trend amongst 
younger paperback readers, in lieu of a 36 to 6 preference 
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for hardback books in Age Group II. 
In respect to this consideration, the subtle in-
ference could well be an economic one, since the people 
in general in Age Group II are probably more financially 
solvent than the people in Age Group I. Yet this matter 
concerning preference or hardback books over paperback 
books for the home library, seems more to be a result 
of the factors of permanence and appearance. 
It appears plausible to conclude that once the paper-
back publishing industry mitigates the permanence and 
appearance factors, and is still able to maintain the 
low-price-volume production along with the current offer-
ing or varieties or subject matter; there would then 
seem to be little reason why readers would not purchase 
paperback books, more with the home library in mind. 
In short, a paperback book has a very brief life 
span, and it is thus purchased as an expendable commodity; 
whereas a hardback book is purchased more in terms of a 
lasting and permanent investment. 
CONSIDERATIONS OF CONTENT 
"If a particular paperback book was not available, 
would you ordinarily purchase it in a more expensive 
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hardback edition?" Of the entire sample, 34 respondents 
said, "Yes," and 72 respondents said, 11 No. 11 4 respondents 
did not answer the question. A Chi-square value of 13.62, 
d.f. 1, beyond the .01 level was obtained for this dis-
tribution. 
Two significant Chi-square values were obtained in 
group comparisons. The first of which was found between 
Age Group I (16-28) and Age Group III <46-65), and is 
shown in Table 9· 
TABLE 9 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN AGE GROUP I (16-28) 
AND AGE GROUP III (~6-65) AND vVHETHER OR NOT THEY WOULD 
PURCHASE A PARTICULAR HARDBACK BOOK IF THE PAPERBACK EDITION 
WAS NOT AVAILABLE 
AGE GROUP I (16-28) 









x2 = 3.46 d.f.• 1 P• (.ID~ ;.og 
This significant Chi-square value as shown in Table 
9, indicates that the liklihood of an initial paperback 
book purchase thwarted because of unavailability, and 
thus turned into a hardback purchase, would be signif-
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icantly more likely to occur amongst the older readers. 
The most important consideration in this respect is prob-
ably once again an economic factor, in as much as the 
older group's financial status in general is less fluctua-
ting and prone to the variety of other outstanding tax-
ations more common to the younger group. 
Secondly, it seems that the respondents in the older 
group are generally more "conditioned" to purchasing 
hardback books, wheneas the younger group has had little 
if any occasion to purchase hardback books in absence 
of paperback books. 
Lastly, younger readers recognize, possibly more 
readily than older paperback readers, that with enough 
determined searching; the edition likely does or will 
appear. 
Many of the older readers still look upon paper-
back publishing as a medium primarily restricted to 
"pulp" literature; and often confuse or have failed to 
draw the lines between paperback publishing and maga-
zine publishing. In a question which asked the resp on-
dents to name the last paperback book that they have 
read or purchased; responses such as: Reader's Digest, 
Coronet, and Better Homes and Gardens, were not uncommon. 
These responses however, were found only in the oldest 
age group. 
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The other significant Chi-square value is illustrat-
ed in Table 10 in a group comparison between females 
with high school education at all age levels, and females 
with college education at all age levels. 
TABLE 10 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN FEMALES WITH HIGH 
SCHOOL EDUCATION AND FEMALES WITH COLLEGE EDUCATION AND 
WHETHER OR NOT THEY WOULD PURCHASE A PARTICULAR HARDBACK 
BOOK IF THE PAPERBACK EDITION WAS NOT AVAILABLE 
Yes No 
H.S. FEMALE 12 14 26 
COLL. FEMALE 1 10 11 
13 24 
x2 = 4.75 d.f.= 1 P= <(.05 ).02 
This value indicates that the high_school females 
would be more likely to purchase a hardback book in 
absence of a particular paperback book. 
As shown in Table 11, College females in general 
read more than high school females. The college female 
reads approximately 8.3 paperback books a year, and the 
high school female reads approximately 6.5 paperback 
books a year. 
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TABLE 11 
GROUP MEANS OF NUMBER OF PAPERBACK BOOKS READ PER YEAR 
GROUPS 
FEMALE w/COLLEGE 
FEMALE HIGH SCH & COLLEGE {ALL) 
MALE & FEMALE w/COLLEGE 
FEMALE w/HIGH SCH 
-IH~ENTIRE SAMPLE {TOTAL) 
MALE w/COLLEGE 
MALE HIGH SCH & COLLEGE {ALL) 
MALE & FEW~LE w/HIGH SCH 
MALE w/HIGH SCH 
AGE GROUP I {16-28) 
AGE GROUP II (29-45) 
AGE GROUP III (46-65) 
NUMBER OF P.B. 'S 













The college female is probably more adequately aware 
of the fact that almost whatever she desires to read in 
hardback edition can be found in paperback edition. Her 
reading behavior seems to be more structured and less 
random than the high school females, and it is likely 
that she can almost always find what she desires to read 
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in paperbound edition, and probably knows more specific-
ally where to find what she is looking for. 
The same comparison, as shown in Table 12, was run 
between males with high school education and males with 
college education. 
TABLE 12 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN MALES WITH HIGH 
SCHOOL EDUCATION AND MALES WITH COLLEGE EDUCATION AND 
WHETHER OR NOT THEY WOULD PURCHASE A PARTICULAR HARDBACK 
BOOK IF THE PAPERBACK EDITION WAS NOT AVAILABLE 
Yes No 
H.S. MALE 7 22 29 
COLL. MALE 14 26 40 
21 48 
x2 = .89 d.f.= 1 P= < ·90 ).10 not sig. 
Any difference between these two groups in respect 
to this point is likely the result of chance. Thus, 
the "null hypothesis" was accepted in regard to education-
al differences and whether or not they would purchase 
a particular hardback book if the paperback edition was 
not available, amongst males. 
Oddly enough then, we see a significant educational 
difference in respect to this point amongst females, and 
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paradoxically not amongst males. The sociological im-
plications of this consideration are perhaps root ed in 
the hypothesis that females with college education in 
their interests and interactions seem to be more homo-
geneous as a group, than do males with college education. 
In an additional question which asked the respon-
dents, "Is there any specific book that you have been 
looking for in paperback edition which you have not been 
able to find?" 24 respondents out of the entire sample 
said, "Yes," and 83 respondents said, "No." 3 respond-
ents did not answer the question. A Chi-square value 
of 31.72, d.f. 1, beyond the .001 level was obtained 
for this distribution. 
This data indicates that approximately 76% of the 
paperback book reading population is in general, likely 
to find the range of their reading interests within the 
variety of subject material found in paperbound editions. 
While some 22% of the paperback reading population may 
have occasions to look for specific paperback books, 
which they are subsequently unable to find. 
Of the 24 respondents who indicated that they have 
been searching for a particular paperback book to no 
avail; Table 13 illustrates the distribution of frequen-
cies in respect to the content categories of the books 
they have not tieen able to find. 
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TABLE 13 
DISTRIBUTION OF FREQUENCIES AND CONTENT CATEGORIES OF 
PAPERBACK BOOKS THAT RESPONDENTS HAVE NOT BEEN ABLE TO 
FIND 
Contemp fiction Myst-West-Sex Tech Non-fic-Educ 
FREQ 8 2 2 10 
x2 = 8.96 d.f. 1 P= ~.o1 
The important consideration in respect to this point 
is probably once again the factor of accessibility. Many 
of these books or books of a reasonable facsimile have 
been and are published in paperbound edition, i.e., The 
Grapes of Wrath and The Fountainhead~. However, they were 
probably not accessible or available when these people 
were looking for them. 
Of some of the titles mentioned in the "Cont emporary 
fiction" category, two such titles were those which are 
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now at the present hardback "best-sellers," and which have 
not yet been published in paperback edition. Quite often 
contemporary novels by well known authors will more than 
likely first appear in hardback edition; once they have 
proved successful in this medium, they will then be pub-
lished in paperback edition. An author most often wel-
comes the opportunity of "dual" publication, since paper-
back returns are sometimes way in excess of the hardback 
returns. 
The conclusions concerning these points are that 
if a desired book in paperback edition was not found, 
the chances that the reader would purchase the same book 
in hardback edition appear to be quite unlikely, consid-
ering that only 34 out of 110 respondents indicated that 
they ordinarily would. This, coupled with the fact that 
it is relatively probable that they would initially find 
it, or a reasonable facsimile in paperbound edition, 
further makes for an unlikely hardback purchase. 
However, it seems generally the older readers, spe-
cifically females of high school education, would thus 
purchase the hardback edition, if they initially wanted 
to and were thus unable to obtain the book in paperbound 
edition. 
PAPERBACKS AND VOLffi~ OF READING 
In a question designed to measure whether people 
have been reading more or about the same as before, since 
the advent of paperback books, 45 respondents indicated 
that they have been reading more, and 53 respondents in-
dicated that they have been reading about the same as 
before. Twelve respondents did not answer or did not 
know. 
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A Chi-square value of .64, d.f. 1, between the .90 and 
.10 levels was obtained for this distribution. 
As shown in Tables 14 and 15, there does not appear 
to be any significant Sex or Educational differences in 
regards to amount of paperback reading; although as shown 
in Table 11, females, particularly college females, tend 
to read more paperback books than males. 
TABLE 14 
CHI-SQUARE TEST OF SIGNIFICANCE BETVillEN MALE AND FEMALE 












x2 = 1.43 d.f. 1 p: (.90 ).10 not sig. 
What is significant once more in respect to age, 
is the differences between Age Group I (16-28) and Age 
Group II (29-45) in respect to the amount of reading 
since the advent of paperback books. A Cgi-square value 
of 12.49, as shown in Table 16, significant beyond the 
.01 level, indicates with extreme certainty that this 
difference is due to factors other than chance. 
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TABLE 15 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN HIGH SCHOOL AND 
COLLEGE RESPONDENTS AND VOLUME OF READING SINCE THE ADVENT 
OF PAPERBACK BOOKS 
More books Same as before 
H.S. 21 31 52 
COLL. 24 22 46 
45 53 
x2 - 1.36 d.f. 1 P• <{.90 ).10 not sig. 
-
TABLE 16 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN AGE GROUP I (16-28) 
AND AGE GROUP II (29-45) AND VOLUME OF READING SINCE THE 
ADVENT OF· PAPERBACK BOOKS 
More books Same as before 
AGE GR I 27 14 41 
AGE GR II 11 28 39 
38 L~2 
x2 = 12.49 d.f. 1 P= {.01 
Here again is further evidence for the hypothesis 
that the younger readers in general, are the ones who 
are more aware of, and prone to, paperback books as a 
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literary force. On the other hand, older readers may 
still tend to look upon paperback books as a "limited" 
medium and a "passing" literary trend, of which they 
may subscribe, but do not totally recognize as a domin-
ant and permanent medium of mass communications in our 
society. 
CLASSICS IN PAPERBACKS 
A question was designed to ascertain the respon-
dents• feeling and likelihood of reading the "Classics." 
Since the attitudes under consideration were of positive 
or favorable predispositions towards the "Classics," 
and negative or unfavorable predispositions towards the 
"Classics," responses (A) and (B), as shown in Table 
17, were scaled as positive or favorable predispositions, 
and responses (C) and (D) were scaled as negative or 
unfavorable predispositions towards the "Classics." 
Thus, for the entire sample, we find 80 respondents 
predisposed favorably towards the "Classics," and 29 
respondents predisposed unfavorably towards the "Classics." 
The Chi-square value, as shown in Table 18, indicates 
with a relative degree of significance that respondents 
in Age Group I (16-28) regardless of education or sex, 
are more prone, in this pesitive-negative rating, to 
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respond to the "Classics," than respondents in Age Group 
II (29-45). 
TABLE 17 
CHI-SQUARE TEST OF SIGNIFICANCE OF DISTRIBUTION OF FRE-
QUENCIES IN POSITIVE-NEGATIVE PREDISPOSITIONS TOWARDS 
READING THE CLASSICS 
RESPONSES 
(A) Like to read the Classics 
(B) Like to read more of the Classics 
(C) Not like to read the Classics 
(D) Don't know enough about them 
A 
RESPONSES-- )- Positive Predisposition 
B 
c 
RESPONSES-- )- Negative Predisposition 
D 





This seems to indicate that the greatesrliterary 
market for "quality" paperback books, specifically the 
ttclassics," lies in the younger group, who for the most 
part, are either at the moment, or were recently, exposed 
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to an academic atmosphere, and as such have probably 
had a more recent 11 conditioning 11 to the 11Classics. 11 
TABLE 18 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN AGE GROUP I (16-28) 
AND AGE GROUP II (29-45) AND POSITIVE-NEGATIVE PREDISPOSI-
TIONS TOWARDS READING THE CLASSICS 
Positive Negative 
AGE GR I 37 9 46 
AGE GR II 27 15 42 
64 24 
x2 - 2.82 d.f. 1 P:: 4:.10 }>.05 
-
Exposure in this respect, and to the other media 
are both important considerations. As cinema, and prin-
cipally television expose more people to the "Classics" 
and 11 quality 11 drama, then the likelihood of the incor-
poration of this type into their reading behavior is 
significantly greater than if 11 quality 11 literature was 
restricted only to hardback books. 
A second, and more obvious difference between groups 
in respect to positive-negative predispositions towards 
the 11 Classics 11 was observed between the high school and 
college respondents, and is shown in Table 19. 
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TABLE 19 
CHI-SQUARE TEST OF SIGNIFICANCE BETWEEN HIGH SCHOOL AND 
COLLEGE RESPONDENTS AND POSITIVE-NEGATIVE PREDISPOSITIONS 
TOWARDS READING THE CLASSICS 
Positive Negative 
HIGH SCHOOL 38 20 .58 
COLLEGE 42 9 .51 
80 29 
x2 = 3.81 d.f. 1 P= (.10 }.0.5 
This value as shown in Table 19, seems to re-enrorce 
the "exposure" hypothesis, in as much as a higher educa-
tion is more likely to expose one to a greater degree of 
"quality" literature. 
On the basis of population differences indicated 
by the Chi-square values of Tables 18 and 19, we can 
assume that favorableness or the greater likelihood of 
reading behavior structured around classical reading 
will be found to the largest extent, primarily with people 
with college educations, and secondly with people regard-
less of education or sex, within Age Group I. 
OCCUPATION AS A FACTOR 
Generally occupation as a factor, does not seem to 
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be a dominant influence upon the nature of one's paper-
back reading. It does however, become significant when 
one's working colleagues thus become a "reference group" 
for particular books or literary types. 
The fact that one's occupation is highly skilled 
or technical, may also be a determining factor in the 
nature of his reading, in as much as the person's spec-
ialized type of work may serve to "channel" or "funnel" 
his reading in line with the nature of his occupation. 
Further, a hobby or special interest may also serve 
to limit the range of one's reading, regardless of age, 
sex, occupation, or education. In this instance, a large 
majority of the person's reading is directly related to 
his specific interest. 
GEOGRAPHICAL CONSIDERATIONS 
In a consideration of "what is to be found where;" 
specifically what type of paperback book will be found 
in predominance in what type of paperback outlet, we 
must consider the geographical location of the outlet. 
This in turn is influenced by the socio-economic-educa-
tional status of its customers. 
It must be noted that most paperback outlets (drug 
stores, newsstands, etc.) will usually have a represent-
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ative supply of many types of editions, while practically 
all of them will have the usual "mystery-western-sex" 
novels. 
However, the amount and extent of the stock of 
"quality" literature on hand, is directly related to 
the nature of the paperback trade of the outlet. 
A drugstore in a university or middle-class dis-
trict will more likely be found to have a wider supply 
of "quality" paperback literature, than a newsstand in 
a bus terminal or low-class district. 
CONCLUSION 
The term "Paperback" book, seems to have a greater 
significance to younger readers, particularly between the 
ages of sixteen and twenty-eight. There is more real-
ization of the scope of various subject matter covered 
in paperback books by this group, and a more positive 
opinion as to the literary worth and permanence of paper-
back publishing as a medium of Print in our society. 
Age, education, sex, reference group, occupation, 
experiences, interests, and the general nature of the 
content of the other media of Print, Radio, Cinema, and 
Television, coupled with accessibility and readability 
are all generally the essential determining factors which 
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account for the nature and extent of one's paperback 
reading. 
As the nature of the content of the early and in-
troductory reading behavior changes, and as the nature 
of cinema and television changes or rises, perhaps then 
can the nature of a mass populations paperback reading 
behavior be counted on to change. 
The nature of the content of paperback books is 
determined by the nature of the consumption of those 
books. The extent of this consumption becomes the index, 
or "vote of confidence" for a publisher to continue or 
discontinue a particular literary policy. 
This consuming body need not be a majority of the 
population; it need only be a consuming body of the 
population large enough to make the publication policy 
a profitable one. 
So long as significant masses of the population 
continue to consume a particular literary type, then 
that literary type will continue to be available for 
that population mass. And so long as a significant mass 
of the population continues to consume books in paper-
bound covers, then those books will continue to be avail-
able for that population. 
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SPECIFIC CONCLUSIONS DRAWN 
1- Concerning attraction factors of paperback books, 
college people in general, tend to choose a paperback 
book because of the author or the title. High school 
people seem to be more random in respect to factors 
which motivate them to a paperback book. Accessibil-
ity is probably the dominant factor in paperback pur-
chasing. 
2- Sex and Age do not seem to be factors in regard to the 
respondents attitudes towards the pictures on the 
covers of paperback books as an indication of the 
content of the book. However, there is more concensus 
of agreement amongst college respondents as to the 
reliability of pictures on the covers of paperback 
books. Generally, these attitudes are ones of dis-
favor. 
3- Education and Sex do not seem to be factors in pref-
erence for a home library of either paperback or hard-
back books. Age does seem to be a significant factor, 
in as much as the younger readers tend to favor paper-





Older readers are more apt to purchase a hardback 
book in absence of a paperback book than younger 
readers. College females appear the least likely 
to purchase a hardback book in absence of a paper-
back book; whereas high school females would more 
likely make the hardback purchase. No significant 
difference in respect to this point was observed amongst 
college males and high school males. 
Since the advent of paperback books, a significantly 
greater proportion of people in Age Group I (16-28) 
reported that they have been reading more books; where-
as the majority of the respondents in the older age 
groups indicated that they have been reading about 
the same amount of books as before. Education and Sex 
do not seem to be significant factors in volume of 
reading, although, females in general tend to read 
more books than males, specifically college females. 
People in Age Group I (16-28) and college respondents 
tend to be more favorably predisposed towards the 
"Classics" than do older and non-col~ege respondents. Sex 
does not appear to be a factor in a consideration of whether 
a respondent will be positively or negatively predisposed 
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